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1.  Summarize special skills and qualifications you have acquired through your MLS industry 
involvement, including your volunteer work with CMLS and other organizations that bring value 
to the CMLS membership.  
Recently promoted to CEO for the HHIMLS after 8 years in the industry.   
 
My experience in Marketing, Strategy, and BPM are a few of the skills I can bring to the table.   This particular 
moment in time for the industry is important yet volatile and the MLS future must be carefully mapped.   
 
My involvement in the creation of unique processes for regional use by our members highlights the fact that I am 
open minded and hope that our industry maintains a vision for the future.  Last year I chaired the Green section 
council for its inaugural year and we made some good strides but handing it off this year was key in order to 
volunteer in other areas of CMLS. I was part of the Teams Panel at CMLS brings it to the table event.  I am currently in 
the CMLS Website work group.   
 
As a member of the inaugural CMLX3 Leadership initiative, the wealth of knowledge gained in this program is 
immeasurable. My CMLX team in particular was an integral part of the new value initiative recently announced at the 
Midyear sessions.  CMLS as a whole is tackling some of the pressing issues in the MLS world; which I believe places all 
of us in a unique position to influence the change in the industry.  A much bigger voice is needed - with follow up 
action!    
 
I truly believe that the CMLS organization is the #1 contributor to the future of our industry and being able to serve in 
a capacity to assist in the CMLS strategy is something which I want to be a part. 
 
HHIMLS is working closely with the local Realtor Association to grow the reach of the value MLS can bring to the 
entire region. Our MLS facilitates about $3 Billion in real estate transactions annually. We are high profile and provide 
as many (or more) services as a much larger MLS. 
 

2. What do you see as the most important issues, opportunities, and threats that CMLS must 
address to remain relevant to our members and their stakeholders while taking an insightful, 
forward-thinking approach to provide solutions that lead to a better marketplace? 
1) Consolidation is still a threat and an opportunity for all of us.  There are still those who do not want to 
work together in our own industry (exhibited by their lack of involvement at this level).  CMLS can show 
the cases of cooperation but accentuate that it isn't necessarily one size fits all.  
2) Cohesive messaging and a bigger voice. 
3) EXHIBITING value to all entities in Real Estate.   
4)CMLS/RESO integration of some sort. 
5) Brand recognition for CMLS Members with benefits for those who participate in the organization. 
 
 
 
 
 
 
 
 



 
3. What is the most important reason you decided to submit an application for consideration to 

serve on the CMLS Board of Directors? And, in the event you are not elected to office, are you still 
willing to serve in another area or capacity?  
My Passion.  My Belief in the People who make up our MLS world.  It doesn't get any better than the 
connections and friends I have made being a part of this Council.  
 
This is simply of the finest group of professionals in the industry - period. 
 
Out of CMLS grows opportunity, resolution, and continuity.   I believe in what we do - why else would 
others be looking to CMLS to create and learn from it.  It is a miracle. Those of us who live it day to day, see 
it happen right before our eyes.  Let's all tell our stories!  
 
This industry is Awesome. To quote one our CMLX3 grads ... if you're an MLS, "you're kind of a big deal! " 
(Shelley S.) Now, we just need for everyone else to see it. 
 
I am willing to do whatever is asked to help CMLS efforts for the future of the industry. 
 

Biography 
 
Colette Stevenson is the chief executive officer of the Multiple Listing Service of Hilton Head Island, Inc. (HHIMLS), an organization that 
facilitates $3 billion in real estate transactions annually throughout the entire state of SC. HHIMLS is an Independent MLS owned by the 
Brokerage members.    
 
She joined the corporation in May 2013, which manages over 20 data services provided to real estate agents, property managers, and 
appraisers in South Carolina.  They have a proprietary multi-family housing database as well as other integrations demanded by the unique 
features of the coastal property of the area.  She speaks at conferences on Real Estate Tech Trends, Tools for the marketplace, and Value 
of the MLS and conducts a regional symposium with influential industry leaders bi-annually.  
 
Prior to joining the HHMLS, Stevenson was president of The INsight Group of Hilton Head Island for seven years.  The management 
consulting firm assisted real estate clients and other businesses with their marketing strategies, website and social media analysis, trade 
show marketing, and more.    
 
From 2001 to 2008, Stevenson served as vice president/partner of a Southern LivingTM Custom Home Builder in Hilton Head, where she 
was responsible for new marketing and branding/strategy development, as well as managing sales and building processes for multi-million-
dollar projects. In the decade preceding her move to Hilton Head, she was director of sales & marketing for Globe Ticket & Label where she 
was instrumental in Initiating Lead Management, CRM integration, Creation of a Product Catalog, and revitalizing product fulfillment for 
domestic and international accounts including the US Olympics, Professional Sports, and Concert Venues, etc. As marketing manager for 
Wheelabrator Group, Stevenson’s responsibilities included international marketing for Canada, Europe, and Asia, product introduction and 
testing, as well as equipment demonstration for McDonnell Douglas, Bethlehem Steel, among others. Both were headquartered in Atlanta, 
Georgia.  
 
Stevenson is CMLX3 certified by the Council of Multiple Listing Services, and is a graduate of The Henry W. Grady College of Journalism 
And Mass Communication at the University of Georgia.  She is also a Formula One fanatic! 
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